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Abstract 

The role of MSMEs in Indonesia is expected to improve welfare for society by contributing to Gross Domestic 

Product (GDP). MSMEs in Indonesia have the largest number in ASEAN countries, but the contribution of MSMEs 

to Gross Domestic Product (GDP) is still below other countries with fewer MSMEs. The biggest factor hindering 

MSMEs in their business is capital problems. Technology-based innovation by distributing profits according to the 

composition of capital provided is called equity crowdfunding. The level of achievement of financial well-being in a 

business organization is based on a person's initial goal for doing business which is referred to as business financial 

orientation. This research answers problems based on existing facts regarding the financial well-being of MSMEs. 

This type of research is research using quantitative methods, namely by testing the influence of the variables in this 

research. This research tests the relationship or influence by connecting and providing an explanation of the 

phenomena related to this research. The measurement method uses Structural Equation Modeling with the use of 

SmartPLS software data processing tools 

Keywords: financial well-being; crowdfunding; MSMEs 

1. Introduction 
The growth of Micro, Small and Medium Enterprises (MSMEs) in Indonesia is increasing along with the 

rapid development of digital technology. The role of MSMEs in Indonesia is expected to improve welfare for society 

by contributing to Gross Domestic Product (GDP). MSMEs in Indonesia are the largest in ASEAN countries, but the 

contribution of MSMEs to Gross Domestic Product (GDP) is still below other countries with fewer MSMEs, such as 

Myanmar, Singapore and Thailand (Ahdiat, 2022). In 2023, MSMEs in Jambi Province were recorded at 176,051 

business units, compared to 2022, the number of MSMEs in Jambi Province experienced a decrease, where in 2022 

there were 184,042 business units (Badan Pusat Statistik, 2024). According to Sri & Sandhi (2021), the number of 

MSMEs is not a success factor in increasing economic growth which can create prosperity, and the biggest factor 

hindering MSMEs in their business is capital problems.   

Financial Services Authorization Regulation (POJK) Number.37/POJK.04/2018 concerning Crowdfunding 

Services through Information Technology-Based Share Offerings (Equity Crowdfunding) is expected to be able to 

overcome MSMEs' capital problems. The process of crowdfunding services through financial technology media 

involves share issuers, in this case MSMEs, and investors who will provide capital to MSMEs. Technology-based 

innovation by distributing profits according to the composition of capital provided is called equity crowdfunding 

(Crocco, 2022). Based on Financial Services Authorization statistical data in January 2024, the distribution of loans 

through financial technology lending in Jambi Province in national loans as of January 2024 reached IDR. 4,750.83 

billion, where this condition shows that loans through financial technology are of quite high interest (Otoritas Jasa 

Keuangan, 2024). 

According to Ihsan & Siregar (2023), the presence of equity crowdfunding can provide solutions for MSMEs 

in carrying out company operations to improve business performance, whereas according to Behl & Dutta (2020) 

equity crowdfunding has no effect on the welfare of MSME organizations. Well-being is an individual's perception 

of achieving goals, especially in the financial sector (Susan, 2020). According to Mahmoud et al (2023), welfare is 

from the perception of individuals with financial knowledge in financial management, seeking and making profits, 

while welfare is from the perception of business actors towards their business, which is about surviving uncertain 

situations and taking advantage of existing prospects (Nassuna et al., 2023). Previous research conducted by Okello 

et al (2024), financial well-being is greatly influenced by the perspective of financial conditions, where the 

performance of MSMEs as the ultimate goal is assessed from the perceived financial well-being (Anthanasius et al., 

2023).  

The level of achievement of financial well-being in a business organization is based on a person's initial goal 

for doing business which is referred to as business financial orientation (Hj Talip & Wasiuzzaman, 2023). Financial 

orientation is an emotional attachment to achieving profits for the business being run (Nassuna et al., 2023). 

Financial orientation in a business has a relationship with business financial performance (Aggarwal, 2024) while 
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business performance in achieving profits due to the uncertainty of the business environment and technological 

developments is not a dominant factor in achieving financial prosperity (Tjahjadi et al., 2022). Meanwhile, in 

achieving financial prosperity for MSMEs with technological developments, it is necessary to utilize digital-based 

financial products for their businesses, so in this case it is necessary to carry out research to examine the influence of 

financial orientation on financial welfare through the use of crowdfunding. 

Previous research that has been carried out regarding the performance of MSMEs from a financial perspective 

has been carried out, Sitanggang et al. (2022) stated that the use of technology in a business can improve financial 

performance, in line with the opinion of Ihsan et al. (2023) that the application of technology, especially digital 

cryptocurrency, can improve business performance, but e-service Quality is an important part of a business (Ihsan & 

Siregar, 2019). Apart from that, strengthening the management structure will affect business performance (Ihsan, 

2023). Understanding the use of new technology, one of which is crowdfunding, is a major factor in the success of a 

business. Previous research regarding the application of crowdfunding in influencing business performance was 

influenced by the most dominant factor being facilitating conditions (Ihsan & Siregar, 2023). Measuring business 

performance using crowdfunding can increase but measuring financial health cannot be ensured in the long term, 

where the financial health of a business has a tendency towards prosperity (Efrat et al., 2023). Measurement of well-

being towards new technology can be influenced by anxiety efforts and attitudes towards the use of technology (Efrat 

et al., 2023), this research was developed by Crocco (2022) achieving well-being with technological change is 

measured by expectations and awareness of risks. 

Financial well-being is a perspective regarding financial conditions which is a measure in evaluating financial 

health conditions (Susan, 2020).  Financial well-being provides an indication of individuals considering their 

financial situation and making the best use of the situation (Okello et al., 2024). Individual perceptions are different 

from perceptions as business actors, individual perceptions tend to be more towards financial knowledge, namely an 

active approach in managing finances, seeking and taking advantage (Mahmoud et al., 2023), while business actors' 

perceptions tend to be towards macroeconomic prospects with long-term sustainability given the situation financial 

uncertainty (Anthanasius et al., 2023). Financial prosperity for business actors by preparing finances over a long 

period of time. According to (Anshika & Singla, 2022), factors in measuring welfare for companies are achieving 

expectations and controlling financial risks, while according to Anthanasius et al. (2023), financial welfare can be 

measured by social welfare and financial security in the company. 

According to Latifah et al. (2021), companies get opportunities to benefit from business orientation with the 

aim of gaining financial prosperity. Financial orientation in a business has a relationship with business financial 

performance (Aggarwal, 2024) while business performance in achieving profits due to the uncertainty of the business 

environment and technological developments is not a dominant factor in achieving financial prosperity (Tjahjadi et 

al., 2022).  

According to Hariyono & Narsa (2024), financial orientation in achieving financial performance includes 

dimensions that influence it, namely knowledge, strategy and financial resources, while according to (Kamaliah et 

al., 2024), financial orientation in achieving prosperity includes autonomy and proactiveness. This research was 

developed by (Loo et al., 2023), in relation to technological developments to achieve long-term financial prosperity, 

which is influenced by the dimensions of innovation, risk taking and proactiveness. Innovation in its application by 

developing information search knowledge so that it can be applied so that financial conditions are stable (Kharub & 

Sharma, 2020), financial strategy innovation in increasingly rapid technological developments tends to involve the 

use of technology-based financial products, both in terms of capital and transactions (Fauzi & Sheng, 2022). 

According to Gyamera et al. (2023), risk taking is an attitude in taking risks towards the use of technology by 

exploiting opportunities for financial achievement. Proactiveness is an attitude in directing a business so that it 

continues to exist over a long period of time (Onyeje et al., 2022). Researchers carried out measurements using these 

dimensions for the application of technology-based financial products, namely crowdfunding, in achieving financial 

prosperity in MSMEs 

The novelty of this research is measuring the application of crowdfunding to financial welfare for MSMEs 

based on financial orientation. A complete model has not yet been found to measure the influence of financial 

orientation on financial well-being in MSMEs mediated by crowdfunding. So based on this research gap, there is an 

urgent need to carry out these measurements considering the increasingly rapid development of technology and the 

important role of MSMEs in economic growth. 

2. Method, Data, and Analysis 
This type of research is research using quantitative methods, namely by testing the influence of the variables 

in this research. This research tests the relationship or influence by connecting and providing an explanation of the 

phenomena related to this research.  

The population in this study are MSMEs that use crowdfunding facilities in Jambi Province, while the sample 

in this study is because the number of MSMEs always changes over time, so the sample refers to opinion (Hair et al., 

2014), namely in using SEM analysis the sample size is between 100 - 200, So for this research, the largest number 

of 200 respondents was taken. 

The method used is Structural Equation Modeling (SEM) measurements using SmartPLS software. The 

analysis technique is carried out through analysis of the results of (1) outer model with indicators of Average 

Variance Extracted (AVE), loading factor and communality as well as reliability testing by analyzing the results of 

Cronbach's alpha and composite reliability; (2) inner model with analysis indicators based on T-statistics and R-

Square results. 

3. Results and Discussion 
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Cronbach's alpha and composite reliability in this study met the requirements for reliable data, namely a score 

of more than 0.7. They completed the validity requirements with an Average Variance Extracted (AVE) score of 

more than 0.5, the details of the variables can be seen as follows: 

Table 1. Construct Reliability and Validity 

  
Cronbach's 

Alpha 
rho_A 

Composite 

Reliability 

Average Variance 

Extracted (AVE) 

Crowdfunding 0.957 0.958 0.964 0.768 

Financial Orientation 0.941 0.942 0.953 0.772 

Financial Well-Being 0.954 0.956 0.961 0.756 

Sumber: Hasil Pengolahan Data 2025 

The results of the R Square score show that the influence between variables meets the requirements, which is 

greater than 0.3. It can be seen as follows:  

Table 2. R Square Value 

  R Square R Square Adjusted 

Crowdfunding 0.748 0.781 

Financial Well-Being 0.481 0.469 

Sumber: Hasil Pengolahan Data 2025 

Based on the results of the R Square, the influence between variables is declared significant with a P-Value 

score of less than 0.05; in this study, each influence between variables has a significant effect, it can be seen in the 

following table: 

Table 3. Relationship Between Variables 

  

Original 

Sample 

(O) 

Sample 

Mean (M) 

Standard 

Deviation 

(STDEV) 

T Statistics 

(|O/STDEV|) 
P Values Result 

Crowdfunding -> Financial 

Well-Being 
0.599 0.595 0.190 6.049 0.004 Accepted 

Financial Orientation -> 

Crowdfunding 
0.885 0.885 0.033 26.552 0.000 Accepted 

Financial Orientation -> 

Financial Well-Being 
0.512 0.512 0.192 2.670 0.008 Accepted 

Financial Orientation -> 

Crowdfunding -> Financial 

Well-Being 

0.576 0.575 0.175 6.026 0.004 Accepted 

Sumber: Hasil Pengolahan Data 2025 

The financial orientation variable influences financial well-being, this is in accordance with the results of the 

P value of 0.008 where the P value is below 0.05. The financial orientation variable consists of the dimensions of 

innovation, risk taking and proactiveness which have a positive effect on financial well-being. This shows that the 

higher the financial orientation, the better the financial well-being.  

The financial orientation variable influences crowdfunding, this is in accordance with the results of the P 

value of 0.000 where the P value is below 0.05. The financial orientation variable consists of the dimensions of 

innovation, risk taking and proactiveness which have a positive effect on crowdfunding. This shows that the better 

the financial orientation, the better the crowdfunding will be.  

The crowdfunding variable influences financial well-being, this is in accordance with the results of the P 

value of 0.004 where the P value is below 0.05. The crowdfunding variable consists of the dimensions of effort, 

anxiety, attitudes towards the use of technology, expectations and awareness of risks which have a positive effect on 

financial well-being. This shows that the better the crowdfunding of MSMEs, the better the financial well-being will 

be.  

The financial orientation variable influences financial well-being through crowdfunding, this is in accordance 

with the results of the P value of 0.004 where the P value is below 0.05. The financial orientation variable consisting 

of innovation, risk taking and proactiveness has a positive effect on financial well-being through crowdfunding 

which consists of dimensions of effort, anxiety, attitude towards the use of technology, expectations and awareness 

of risk has a positive effect, this shows that the better the financial orientation, the better the financial well-being will 

get better through the use of crowdfunding. 

The Link between Financial Orientation and Financial Well-Being 

Good financial orientation is an important foundation in shaping healthy financial behaviour, because 

individuals with a strong financial orientation tend to be able to manage their financial resources wisely, develop 

realistic long-term planning, and improve financial literacy to support more rational decision making. These abilities 

not only help in fulfilling daily needs, but also contribute to readiness to face risks and uncertainties in the future, so 

that financial stability can be achieved sustainably (Nafisa & Fitri, 2025). 

In line with this, financial behaviour theory emphasises that mindset, attitude and habits in managing 

finances have a central role in determining one's financial well-being. A positive financial orientation encourages 

individuals to be more disciplined in saving, investing, and avoiding excessive consumptive behaviour. Thus, this 

https://doi.org/10.62872/e64b6k09
https://creativecommons.org/licenses/by-sa/4.0/


 

  Dhana : Jurnal Akuntansi 
E-ISSN : 3047-0803 

Vol.2,No.3, September 2025 

      DOI : https://doi.org/10.62872/e64b6k09  

4 

 
Creative Commons Attribution-ShareAlike 4.0 International License: 
https://creativecommons.org/licenses/by-sa/4.0/ 
 

theory asserts that financial success is not only determined by the amount of income, but also by the ability to 

manage and utilise finances effectively based on their financial orientation (Pranata et al., 2024). 

 

 

Financial Orientation as a Driver of Crowdfunding Participation 

Individuals with high financial awareness show the ability to be more responsive in seeing and utilising 

investment opportunities, including alternative funding such as crowdfunding. This awareness encourages them to 

not only rely on conventional financial instruments, but also be open to innovations that can provide long-term 

economic benefits. This proactive attitude shows that financial literacy not only impacts personal financial 

management, but also the courage to make strategic decisions in utilising new opportunities that arise in the digital 

era (Meoli et al., 2022).. 

This finding is in line with the literature that confirms the important role of financial literacy in enhancing 

the adoption of modern financial technologies. Good knowledge and understanding of financial concepts enable 

individuals to assess the risks and potential benefits of technology-based platforms, thereby increasing their 

participation rate in digital financial services. Thus, financial literacy is not only an aid in making wise decisions, but 

also a key factor in driving the transformation of financial behaviour towards more innovative and inclusive use of 

financial technology (Abbas et al., 2025). 

Crowdfunding as an Enhancing Factor for Financial Well-Being 

Through crowdfunding, individuals not only gain more flexible access to funding, but also have the 

opportunity to strengthen their sense of belonging to a community. This process creates a reciprocal relationship 

between those who need capital and the supporters involved, resulting in solidarity and mutual support. In addition, 

crowdfunding is also able to open up new socio-economic opportunities, both for entrepreneurs, creators, and the 

wider community, by providing a more inclusive funding alternative than conventional systems (Gooch et al., 2020). 

Furthermore, crowdfunding is not solely seen as a financial mechanism, but also as a collaborative tool that 

expands economic opportunities. Through collective participation, it creates space for innovation, creativity, and 

wider social engagement, so that the benefits generated are not only economic, but also social. This shows that 

crowdfunding has a strategic role in supporting the growth of the digital economy while strengthening social 

cohesion in society. 

The Role of Crowdfunding Mediation 

The results showed that crowdfunding plays a significant role in strengthening the relationship between 

financial orientation and financial well-being. Individuals with good financial orientation can utilise crowdfunding as 

a means to manage funding, expand investment opportunities, and improve financial stability. Thus, crowdfunding 

not only provides access to financial resources, but also serves as a link that strengthens the positive impact of 

financial orientation on financial well-being. 

This finding confirms that digital-based financial innovation has great potential as a strategic instrument in 

bridging financial orientation with the achievement of financial well-being. Through the utilisation of financial 

technology such as crowdfunding, individuals are encouraged to be more adaptive, participatory and collaborative in 

managing their finances. This is in line with the development of literature which states that financial digitalisation 

not only expands access, but also increases the effectiveness of financial behaviour in achieving more sustainable 

welfare (Pangestika et al., 2025).  

Conclusion 
The conclusion of this research is drawn based on the problem formulation and empirical findings, which 

collectively indicate that financial orientation significantly and positively influences financial well-being. 

Furthermore, financial orientation is also found to have a positive effect on crowdfunding, suggesting that 

individuals with stronger financial orientation are more likely to engage in crowdfunding activities. In addition, 

crowdfunding itself demonstrates a positive effect on financial well-being, highlighting its role as an alternative 

financial mechanism that contributes to improving individuals’ financial conditions. More importantly, the study 

confirms that crowdfunding serves as a mediating variable, strengthening the relationship between financial 

orientation and financial well-being. This implies that individuals’ financial orientation not only directly enhances 

their financial well-being but also indirectly improves it through the utilization of crowdfunding as an intermediary 

financial channel. 
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